
CHAPTER 3 

The Campaign and the Media 
Campaign Methods 
Although ther e i s no officia l campaig n perio d i n Solomon Islands , section 7 8 of 
the National Parliamen t (Electora l Provisions ) Ac t 198 0 infer s tha t 
campaigning ma y take place from th e dat e o f proclamation t o the dat e of 
publication o f the results . Candidates woul d normally star t thei r campaigning a s 
soon as they had bee n validly nominated an d allocate d thei r symbo l wit h 
background colour . Campaign rule s for electora l campaig n activities , candidate s 
and thei r supporter s were however include d i n the manua l issue d for th e 
guidance o f the police on security arrangements . However , campaignin g was 
not allowe d withi n 5 0 yards of the polling station, whil e no addres s system was 
allowed within 20 0 yards of the perimeter o f any polling station . 

Candidates use d poster s with pictures o f themselves displayin g thei r symbol s 
and parties , where applicable , whil e tw o parties (PA P and Labour ) mad e thei r 
manifestos availabl e t o us. 

It i s our understanding tha t candidate s als o held villag e meetings an d 
campaigned fro m doo r t o door . We however sa w no rallie s and i n one instanc e 
attended a  political meeting . We als o witnessed tw o motorcades o n th e ev e of 
the pol l which wer e peaceful . 

Campaign Expenses 
In accordance with section 45 of the 198 0 Act a s amended, each candidate must : 
(a) no t excee d th e tota l amoun t o f fifty thousan d (50,000 ) S I dollars ; 
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(b) submi t a  Statement o f Account, specifyin g al l expenses incurre d b y th e 
candidate i n the electio n campaign , withi n on e mont h o f the declaratio n 
of the resul t fo r th e respectiv e constituency . 

It i s our understanding tha t ther e i s no mechanis m t o contro l o r accoun t fo r 
campaign expenditur e an d a t th e las t election s n o returns o f campaig n 
expenditure wer e submitted . W e recommend tha t a  review o f campaign rule s 
should b e undertaken , an d enforcemen t actio n implemented . 

It i s to be noted tha t ever y Member o f Parliament receive s a  Constituenc y 
Development Fun d (CDF ) o f approximately SI$500,00 0 eac h yea r fo r 
development project s i n thei r constituency , whic h give s the incumben t M P a n 
unfair advantage . However , becaus e o f the lac k o f funds, n o CDF payment s 
were made i n th e yea r preceding th e 200 1 elections . Many incumbent s faile d 
to be re-elected . 

Key Policy Issues 
In our discussions wit h al l of the group s we met, w e noted tha t th e majo r 
policy issue s were the restoratio n o f law and orde r throug h th e re -
establishment o f confidence i n th e disciplinar y forces , th e disarmamen t o f 
militants an d a n urgen t desir e on th e par t o f many Solomo n Islander s for a 
return t o peace. Other ke y issue s were the economi c recover y o f Solomo n 
Islands and th e nee d fo r th e introductio n o f a suitable politica l structure . 

The Media 
We me t wit h representative s o f media organisations . 

It was explained t o us that th e broadcas t medi a i n Solomon Island s 
comprised th e publi c secto r owned radi o station , Solomo n Island s 
Broadcasting Corporatio n (SIBC) , and privatel y owne d Pao a FM. 

Two newspapers ar e owned b y journalists wh o started them . One i s the dail y 
Solomon Star and th e othe r i s the weekl y Solomon  Express. 

Unfortunately, th e Solomo n Island s Broadcasting Corporation ha d receive d 
no money from th e Governmen t an d had thu s been forced t o demand payment . 
Voter education broadcast s had therefor e t o be financed b y the donors . Donor s 
had als o provided additiona l finance fo r public sector broadcasting durin g th e 
elections. In the same way, donors provided mone y t o the Electora l 
Commission t o pay for advertisement s o f candidates standing , location s of 
polling stations , counting centre s and electora l results . Candidates wer e able t o 
obtain 3 0 to 40-second an d 15-minut e radi o slots which the y had t o pay for i n 
advance a t a n agreed rate . Similarly, th e newspaper s would repor t news item s 
concerning th e election s a t thei r editoria l discretion . Any candidat e o r party 
wishing to use their column s had t o pay before publicatio n i n the sam e way as 
any other advertiser . The resul t was that onl y the riches t candidate s an d partie s 
could us e the medi a fo r electio n purposes . We recommend tha t eac h candidat e 
should, b y right, b e given free acces s and equa l time allocation t o the radio . 

The Grou p wa s on th e whol e impresse d b y the nationa l electio n awarenes s 
coverage provided b y the SIBC , which wa s part o f a joint awarenes s campaig n 
with th e Electora l Commission . 
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